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HEEE 1. Understand the concept of
1A T RATIRLS, - 1T8R4P5ERE marketing, marketing 4P structure,
A EEEEEITR (R and consumer behavior (knowledge)
2 e B TTER R )R APSRIg &~ FEH 2. Apply 4P marketing principles and
FEEE (K Objectives strategies (skills)
SEEE TN B HERET(RE 3. Develop a professional attitude in
) marketing (development)
4 RE T BTSRRI THiG I L3R e 4. Understanding market situations
FATBTE (HAth) and their development (other)
ey HRE, TIRERE ERIL Teaching Principles of Marketing, 2007, HWA
Materials TAI Publishing
1 T 20% 1 Attendence 20%
- 2 HAtp=# 30% . 2 Midterm Exam. 30%
BRI |3 eatzamm 209 Grading |5 Case Discussion 20%
4 HiZR% 30% 4 Final Exam. 30%
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B BRENE S TR Week 1 An Overview of
=1T88 ? Contemporary Marketing
B AR R RTINS ? Week 2 How to develop Marketing's
B RETTSRERE Strategic?
HEVUE HAEEHRRITIREE Week 3 The Marketing Enviroment
FBAHE TR E TS Week 4 Marketing Information
BARRE ETHEEN System &
FLE EM -~ WhEERETTE Marketing Research
55\ #7E SRR B E A A E A Week 5 Market Segmentation and
FE HhEFE Targeting
B ERETE Week 6 Market Positioning
B1E TR Mg B it pE g Week 7 Product and Service
12 FE - BAEBSE Concepts
HBRNE |B13F TINEE | BL - (EiRHEA Syllabus Week 8 New product & Product life
] cycle
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Week 9 Midterm Exam

Week 10 Pricing Concepts
Week 12 Marketing Channel and
Channel Flows

Week 13 Promotional Strategy &
Advertising

Week 14 Personal Selling and Sales
Management

Week 15 Social responsibility
Week 16

Week 17

Week 18 Final Exam
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