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1. Eﬁ_ﬁﬁ?@%%ﬂ’g%ﬁﬁ% ; 2. R 1.Understanding the behavior of
THERMEEARTIEE 5 3. AHEER consumer.
WEE - TEHEIAGEZEETT 4. B 2. To be able to collect data and
BRESOE R C R ; S, REME predict the trend of business.
E R ST T B R B (E T 3.To be able to use the information
#RIE S 6. S E AR A RRE AL management system to survey and
5% 7. B EREBER ST R predict the business.
REEE  (J7 8. 43 - BoEE R HEER HE Objectives 4.To Understand the situation of
JIM EFRAETTER - TR economics.
HEEE 9. e RESITEN ~ 415 5. Apply the statistics and computer
T - B EI B e e skill in marketing, distribution and
# HEBREZRTHEREEE Y chain store.
BEST 5 10. BFFTESERIN TAEH > dF 6.To be able handle the situation of
AETERE TR EAEREAAFE market.
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1~ TR E B S B (B & 1. Zikmund, William G. and Alice E.
) > —hi > ISBN9789577297013 » Fugate (2003), Essentials of
Bt Rt - Teaching Marketing Research, 2nd edition,
2 ~ MR R R) © FIRR > AR Materials South-Western College Publish.
it EARETIEBIRE, AR - 2009-
07-01 -
1~ FRBHE (5~ HEERSE) 1. Participation.(20%)
(20%) - 2. Midterm exam.(30%)
ST E SR |2 - HFE(30%) - Grading 3.home work, assignment.(30%)
3~ R/ NHSRE BLEZ(30%) » 4. Final topic report.(30%)
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BT R S TE TR BE The purpose of this course is to train
DR > 40 - BRI - flER students how to exutive every
BN it MGG - BRUEE - AR Syllabus process of market survey and
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prediction like data collection,
sample design, data collation, survey
investigation and report writing.
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