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Marketing & Distribution Information System fTH B ABFTEETMNA &

EHAZRER  |3381 Course Number (3381
BREE  |BRE Instructor  (Liao,Shu Ying
= TR B EHEARR Marketing & Distribution Information
tha R4 Course Name System
BHFRENL  |[TTERELVUEEE R () —A Department
BEHN |ME Required/Elective|Required
258 |3 Credits 3
1. BB TIR RIS N E AR K EE 1.Understanding marketing
{RE TR RN strategies, the concepts of
2 e R R R E AT HE information systems and customer
FEFBES relationship management.
S.EEWETS - EX - IBEEHN 2.Understanding the nature of CRM
HIEARRES and the skills of applied capabilities.
4 et - B ELRRELEE K I RE STt 3.To train students to have the basic
FEFIAETTSR ~ Tl ELEAD S EHE skills in knowing markets, industries,
FEEE | Objectives  |and consumers.
S5 EFTEERARIIEY - B2 4.To train students to have the basic
TS B AR E IR e skills of statistics, mathematics, and
using computers and to apply the
skills to marketing, distribution, and
Chain Enterprises.
5.To apply the skills to further tasks
and to continue learning concepts of
marketing and distribution.
1. BETE BB ((TEEEE -« 1T 1. Lecture’s notes and cases
8~ TTIREFRMEE - FUEEAR ) 2. Mgt - BIN R - BERE
Bt HAEZ) Teaching (2006) - THRE AR —E KB
2. eI - BISCH - RS Materials 2L EE
(2006) - fTIREARM—E e B]
25 st
1. HER 1. Attendance
S 2. PR HE . 2. Participation and Discussion
e Grading 13 Case Studies
4. BRI E 4. Final Group Project
BEEE |
1ERTHER - R THHEERR 1. To teaching the concepts of (e-
G D AR o Syllabus ymarketing management and

2. /MRS SR

information systems.
2. Case Studies and Discussion
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