PEABEARAE 82+ 22 K2 AH
Consumer Behavior H & H 4T3

HHAFRER  |3376 Course Number (3376
BEREAET  |BEE Instructor
haFe |[BERTE Course Name [Consumer Behavior
BIFRENL  |fTEREEEE R (M) —B Department
Ex=hll g Required/Elective|Required
B 3 Credits 3
BEEITEEETINEHERREZ This subject introduces the process of
— o BEENRE BT K - WiREREE consumer buying behavior,including
R BEE T RVENSIRG - R the inner and outer factors.The inner
BHAmARI I - BREEERE factors include motivation, attitude,
A~ 2E WA - RBE - BEfE perception and lifestyle. The outer
FEEER | BRESSHEET HEARKERE Objectives  |factors include families,society,culture
BERH YR > Hmbiit g0 , situational influences, and so on.
BESHEREETE - With the combination of the theory
and empirical examples,the students
can fully understand the decision
process of buying behavior.
5 BHEE—ERREM - Teaching To Be Announced.
Materials
/NGB w5 BEET 5w (20 %) Group case report and discussion
B (20%) (20%)
e p [HIRFE(20%) : Mid-term (20%)
PIFPRTTR | 1o (150, Grading ;) Exam (20%)
HAR#HR &5 (25%) Attendance (15%)
Final report (25%)
BEEE |
1. R EENEBETE [H5]) 1. To understand consumer’s
2. [REBEZETENER [H15]) purchasing behavior [Knowledge]
3. ESTP(MB&EME - BEME - 2. To understand the formation of
miEitfr) (1] consumer’s behavior [Knowledge]
4. BRTEERARTIEH > WAEEE 3. To understand the Segmentation —
B TR R E R Re T [ Syllabus Target Market — Positioning (S-T-P)

DHEEST]

[ Knowledge]
4. Apply all the learning in working
environment and consistently acquire
related information knowledge ability
in Marketing and Logistics [Core
Competency]

A IFEERE -
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