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EHAFSE (3371 Course Number (3371
RABED | FEE Instructor  [LEE,KUANYIN
ha e |ESSTEEE Course Name |Product and Brand Management
PAZRELA  |[TTERfEFEE E R (M) —A Department
EE R S Required/Elective|Elective
2% 3 Credits 3
MR i L L R B A RR Y B S A The course aims to introduce
IMIRER A T R BB AT students to relevant concepts and
P R AN IE AR TSR RIS H 5 frameworks upon which product and
HTELZERE - T brand management is based.
REHE RRES = Knowledge of product and brand
management theories will then be
applied to the analysis and
development of marketing strategies.
FEEA ORI FIARRE o SRES LR
ORI EIRREE o SRS AR E (2008) » BALERET -
(2008) » HdLERER - [) David Aaker (1996), Building
B2EEH Strong Brands, THE FREE PRESS
[ David Aaker (1996), Building [ David Aaker (1991), Managing
Strong Brands, THE FREE PRESS Brand Equity, The FREE PRESS
[ David Aaker (1991), Managing [ David Aaker & Erick
bt Brand Equity, The FREE PRESS Teaching Joachimsthaler (2000), Brand
[] David Aaker & Erick Materials Leadership, THE FREE PRESS
Joachimsthaler (2000), Brand [ Lean-Noel Kapferer (1997)
Leadership, THE FREE PRESS Strategic Brand Management-
[ Lean-Noel Kapferer (1997) Creating and Sustaining Brand Equity
Strategic Brand Management- Long Term, 2nd Edition, Kogan Page
Creating and Sustaining Brand
Equity Long Term, 2nd Edition,
Kogan Page
JINGEL B R s BT B (20 %) Case study & group discussion 20%
. HAF=%(25%) . Mid-term examine 25%
ZEiE VIR HAFRE(25%) ezl Final examine 25%
HARERE(B0%) Final project 30%
BEEE |
Chapter 1&2 DIBER B AR SLERERR W1 Introduction to brands and brand
Chapter 3 SLFRENL management
Chapter 4 3842 L iR TT RS S RE w2 ch1&2 Customer-based brand
e equity
Chapter 5 B&H{T#8 77 S mAEHE w3 ch3 Brand positioning
=% w4 ch4 Choosing brand elements to
Chapter 6 B &1THE BT LA build brand equity
T w5 chb Designing marketing
Chapter 7 115 (& F&E B L A6 e AR programs to build brand equity
R w6 ch6 Integrating marketing
HArp% communications to build brand equity
Chapter 8 ZFE—#H SRS iy £ B w7 ch7 Leveraging secondary brand
IR associations to build brand equity
Chapter 9 7 & FERER AR - $REL w8 1st exam.
BRI LEHEE w9 ch8 Developing a brand equity
Y =N . T o
A Chapter 10 # & i ERG R © 5158 Syllabus measurement and management

THIBERN

Chapter 11 & HEEET LR FEERER
Chapter 12 & iy 44 B LR (e
Chapter 13 SEHRFEMER R
Chapter 14 & Hh 2 Ik B 7 35 E FR Y
R B

AR

system

w10 ch9 Measuring sources of brand
equity: capturing customer mind-set
w11 ch10 Measuring outcomes of
brand equity: capturing brand
performance

w12 2nd exam.

w13 ch11 Designing and
implementing branding strategies
w14 ch12 Introducing and naming
new products and brand extensions
w15 ch13 Manging brands over time
w16 ch14 Managing brands over




geographic boundaries and market
segments
w18 Final exam.
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