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HHAFRER (3299 Course Number (3299
REHE  |HEH Instructor Shen,Chen Hsiung
AR REIEREARBER Course Name [Leisure Industry and Public Relations
BIERENL  |[REIEEEHR(CE)UA Department
EER  |[EE Required/Elective|Elective
B 3 Credits 3
PREEREE (RHEZHEARRER) & Introduction of Leisure Industry and
RBRRAAE HERRAE A PR EE 2 Public Relations, Characteristics and
I\ R BRARIE S FIFH AR IR I EE A Function of Public Relations, Public
REARA T REIKH E N A RBR Relations of Grovemental Leisure
PRI G Y A R BRAR IR B 208 BRI Industry, Public Relations of NPO's
EXENARBRRUKRHEERAEE Leisure Industry, Public Relations of
B H E BRI RHEEAR Commerical Leisure Industry, Public
BRRRY B T E R E R AR BRRN Relations of Leisure Community,
T H L E R E S A R R RE I Leisure education and Public
TR A R BRI B fE K Relations of Leisure Industry, Leisure
HEEARBRATHIREERA Education and Quality of Life and
FEEE |BERATHEERIARHEAE Objectives  |Community Development, Mid-term
HWILZ SERIRHIE A R B R Examination, Goal of Public Relations
7 o of Leisure Industry, Tools of Public
Relations of Leisure Industry, Planning
of Public Relations of Leisure Industry,
Evaluation of Public Relations of
Leisure Industry, Training Program for
Public Relations of Leisure Industry,
Abilities for Publisic Relations
Person, Mistake for Public Relations
Person, Cases for Public Relations of
Leisure Industyr.
PRI SR e RE i - S R - (ERED
Bt it - EEZEEER Teaching
AFEBRE TR - (FEE Materials
B ARk EE
HiRER 20% Attendance 20%
BB EYEEIZEH 20% learning attitude and activities
PR AT & 5 2 |HE P EIER 30% Grading participation 20%
HAR HIEE 30% midterm exam 30%
final exam 30%
HEMEE |
— SRR ER - AWIEA This course is aimed to investigate
B EBREE - ARABNEEHEE 1. Concepts(definition of public
Be) =~ BMER R - Bk - A1 relations, content of public relaations,
FEEME - EE - M) = EARE propaganda objectives, traits and
(EANARH ~ BZEAR - #BRAR skills of personnel of public relations)
BUNARR) ™ ~ fati iR (e 2.Operation (planning, information,
1%~ IBEERR - BETRMR - it =R creation, propaganda, advertisement,
1%~ fEREHE) 7 - NERRHESREE and evaluation)
HEANE |ARBER Syllabus 3.Application (individual public,

enterprise, organization, and
government public relations.

4. Crisis management(multi-media,
consumer, employee, and community
public relations, as wll as crisis
management)

5.Introduction of Leisure Industry and
Public Relations
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