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HHAFRER  |3296 Course Number (3296

BREE  |[RILX Instructor  [Chang,Chi Wen

ha @4 |[IKEREITE Course Name |Tourism Behavior

BIERENL  |[REIEEEHR(CE)UA Department

Ex=hll g Required/Elective|Required
B 3 Credits 3

FENRREREETRETR L, Courses addresses the issues and
SR bl b B RS E DL o topics of customer behavior, including

REHE IR EE AR A AR 2 L ZENTD culture, marketing strategy,

psychology etc.
REHHHE Adapting interactional instruction
Bt FEHHR R BB Teaching Using projector and CD instruction
B B A B R EpIESR Materials Case study into multi-media
IR T B B S BIER instructional interpretation
1. 89025, (30%) 1.M-terms examinations (30% )
e 2. HEHE (40%) . 2.Assignment (40%)
RIS R T7 2 3R E S AR EEETZ (30%) Czielli] 3.Contribution to presentation
(30%)

BETREE |
TRREE Understanding Consumer Behavior
BEET B TR Consumer Behavior and Marketing
B Strategies
=G Perception and Learning
B - [EESEDA Memory and Knowledge
AHE - BIREAETEPRE Motivation, Values and Involvement
RE BT R i Personality, Self, and Lifestyles
HEEER Attitude Formation and Change
HEERERRERE Consumer Emotions
EE R R R Scrutinizing Consumer Decision

BRAS |[EEHEEE Syllabus Making
ALER LAY, Consumer Buying Decision Making
EiSEABREE Buying Situations and Postpurchase
RETE Process
HEIRBEETR Acquisition and Disposing

Surveying Consumer’s Environment
Culture and Subcultures

Group and Interpersonal Influence
Family Influence

Emerging Consumer Behavior
Online Consumer Behavior

GEEEMERE  FHIRERH -




	朝陽科技大學 098學年度第2學期教學大綱 Tourism Behavior 休閒消費行為

