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1. e fRIBE 1T R R B ER B 1. Able to understand consumer

B behavior theories and knowledge.

2. REFE 1R & B 1T R fHRR AR e T 2. Able to apply consumer behavior

B THRE R - knowledge and analysis skills in

JEBREENAERTREENEE marketing management.

BT e8H & RIS BB R 3. Having professional consumer

% e behavior management attitudes and

4 ERZEY TREBETE ) FTES Lo objectiveness decision methods of

REHM HIEFET R - TIAERE o - B4 Soisetiss analysis of marketing combination

IFETERE R IRARFTERE R strategies.

DIRA 2R R ER - 4. Adding case discussions in
students’ curiosity on consumer
behaviors to make students
understand the meaning of practice
and enhance the learning
achievement motive.
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(1) Leon G. Schiffman,Leslie Kanuk, .

HM  |Leslie Lazar Kanuk (2003), I,f:;:‘l'a']g

Consumer Behavior 8th , Pearson

Education

(2) J. Paul Peter, Jerry C. Olson, Jerry

Olson(2004), Consumer Behavior:

And Marketing Strategy 7th ,

McGraw-Hill Companies

1/ NE B SRS HET FR(25%) Case Discussion and Presentation

2 Hid=#(30%) 25%

FRARFTEE ST | 3. (15%) Grading Mid-term Exam 30%

4 HAR#£5(30%) Presence and participation 15%
Final Exam 30%

ZEmfE  |http://www.marketing.cyut.edu.tw/ContentDetail.aspx?mid=teacher&cid=65&NewsID=14

ER > "HWEEEEKR EBEEN 1.0venview of Consumer Behavior

RS U > fTER NBEARBEES 2.Penetrating Consumer's Mind

BE  TRREISGERET - DIEEL 3.Scrutinizing Consumer Decision
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BHERE - AR ES ERREE 4.Surveying Consumer’s Environment

PEREVEAE - WAHTRINTIRREL 5.Emerging Consumer Behavior
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