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EWFI;E (3152 Course Number (3152
TREE | ERE Instructor  [HUANG,SHU CHIN
ha e |[fTEH Course Name |Marketing Management
BHEREAL |(EEHR(ZLE)=B Department
BER  |ME Required/Elective|Required
258 |3 Credits 3
AR SE TR E T S This course begins with an
FFEA » ZEITHEGHERIRRER introduction of the issues and process
DR B RATHMAE - 51 82EZHT of marketing management. The
8o HEITHHE - EEEEEE= 1 1. content of this course combines the
BN DU B DR S B B - knowledge of target marketing and
2 BANAEEEY o REEEE Marketing Mix. Go behind the scenes
K IS RITIRSRIG BT RS © 3% for an in-depth look at real marketing
= B4 TSR BB R ) - St practices at large and small
REEE Objectives companies. To sum up, this course
aims at: 1. establishing customer-
oriented management thinking; 2.
learning how to understand customers
and how to use this understanding to
develop your marketing task; and 3.
arousing students' enthusiasm and
their potentials of marketing.
1.8>56% (2008) - {THAEHI Kotler, P., G. Armstrong, S. H. Ang, S.
A - BRI EGER S - M. Leong, C. T. Tan, and D. K.
2. RSB ENIR LR R T SN - Tse,(2005), Principles of Marketing:
Bt 3. HAMEREEEE ¢ \ Teaching An Asian perspective".
BAAIT ~ BREB ~ BRI ~ SIKEE - Materials
fAIHERE (1999) 178852 » #RAL -
AT (2000) fTER2HUHIR » KT
3k -
REERRAE - 25% (SRR EE Presence and participation:25%
g;ﬂ%igﬁ : %ﬁ;?@ﬂ%ﬁ%ﬁ ¥ Case study:15%
B UL 2 ~ FREY : Mid-term examination:30%
RRE RS TEEHET15% el Report:30%
g% : 30%
2HAERE  30%
BEMEE |
R R — R ER2eE - DITH#E An integrated framework is offered to
BeETiRE HE AT ERRYE - I explore the contemporary issues of
FEHBENIEREMEE - MRTHE marketing. The principle of marketing
e FEEEHAAAE: is discussed through case studies of
1 TR E A domestic and overseas business
2 THIBHBEEONT (EIREE R organizations. The content of this
BETRE) course includes:
3.3KE&{T88 » Segmenting ~ 1. The basic concept of marketing
Targeting + Positioning ) and its
A TEHMEETH evolution.
(Product,Price,Promotion & 2. An analysis of the Market and its
HENE |Place) Syllabus environment.
S.E{CUHERS : BBEfTes - AURTTHN - 3. Strategic marketing;
Segmenting, Targeting
R AR - EEWE - ' and Positioning.
N~ rRHERE - CF - E ~ & 4. Marketing

Bk

mix ( Product,Price,Promotion &
Place)

5. Contemporary issues of marketing,
including Experiental Marketing.
methods of instruction: lecture, demo,
group presentation, CF, movies and
discussions..etc.
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