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haldie  |REgEEs Course Name |[Senvice Industry Management
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EE R S Required/Elective|Elective
=iy e Credits 3
AR ST IR BB T 26l This course for the management of
BERBERR - REEREE S the service involved in learning and
it RS B 7 RS S A B on-site services to probe further into
% BEEEXR - IRERMRETHIESE the curriculum package letter outdoor
B -~ [RGHEEMGE - IREEAN student internships and community
EIFETIHE R - [REERGEEERK service with the definition of the
M EEHERE MRS - BILE nature of the service industry,
EMEETHE 2 E CREREEE customer demand for services,
HHNE » WZHFESEEE g system design and operations
AL AR HGER IS RS E management, service and location
HEARYEE - arrangement, the human services
HEEHE Objectives sector Resources and marketing
management, service management
and service lines to wait for quality
management and customer
satisfaction, and so on. After learning
this course will enable students to truly
understand the management of the
service, and arrange on-site and
participate in the study into the use of
information technology to improve the
efficiency and effectiveness of the
service industry.
lilFer =gz Senvice-oriented Industrial
Bob RS - =IPUE & Teaching Management
BE AR Materials RS - mEUE =
BN
HEREEE - RESHE - EEWRE Grading Homework & case studies
S 40% . 30%
AT RITR i1z 30% Grading |y sterm 35%
HAZR%E 30% Final exam 35%
BEEE |
FIEER BAHEREERREHER The first phase of the student
SR community service and explore the
EPRE FRELHE results published
B2 RBERE The second phase of the curriculum
BTE IREBERY I E R Chapter Service History
=T REENE o MEEREER The second chapter of the scope and
VR AR R AR A EEE type of service industry
BAE REEEAEENOEHNE Chapter lll of the special services
BARE BEBNRE LCERA sector, and elements
FBLE REEEIAENM BN Chapter IV of the service and
BAE SEREHEGEERL interactive services model
BAE SERFELEEE Chapter V of consumer services and
B+E MERAELEHE interactive perception
B+— THEEEEEIERE Chapter VI consumer awareness of
BHE REHEREH mental
F+=F SESTUEEERTE Chapter VIl of the interactive services
EHE BEEWEEETRE in the inertia of thinking
s |BTHEE BEEHRSEBEZ NS Chapter VIl of the evolution of quality
e R B e T Syllabus .4 quality model

Chapter IX of the quality system and
the type of quality

Chapter X of the quality and cost of
quality measurement

Chapter Xl of the management
function and operation of the function
Xlldemand management services




Chapter XIll corporate identity for
consumers

The 14th chapter of customer
satisfaction and employee
satisfaction

Chapter XV of the customers
complain and complain that
customers do not

Chapter XVIbrand loyalty and
corporate profitability
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