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4 BRI TR AR S EIRRAE S - promotion etc. Through case study,
lecture, discussion, this course aims
to build a basic conception of
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making about international marketing.
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B BBRITIRER Chapter1 Induction
B RERERE Chapter2 International Economic
B BBEBUAERE Environment
FEIUE BEEERE Chapter3 International Political
BAE RIS Environment
FEAE BFHRFED - BBAHEER Chapter4 International Culture
I B R R T 5 4 Environment
FLE BETSEAKE Chapter5 International Marketing
HE Research
5B/\E BIFRE SR Chapter6 National Competitive
FENE BIREHTE % R B B R LR Advantage, International Strategy,
PR and Market Choice
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Chapter9 International New Product
Development and International Brand
Decision

Chapter10 International Pricing
Decision

Chapter11 International Channel
Decision

Chapter12 International
Communication Decision : Personal
Selling and Communication Tools
Chapter13 International
Communication Decision :
Advertising and Publicity

Chapter14 International Marketing
Organization, Controlling, and
Planning
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