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EHAGEE (3131 Course Number (3131
FRAE | R Instructor  |[SUN,BEN JEN
haFe |[BERTE Course Name [Consumer Behavior
BHFREAL | EETR(MUHE)—A Department
EER  |[EE Required/Elective|Elective
B 3 Credits 3
BEEITEEETINEHERREZ This subject introduces the process of
— o BEENRE BT K - WiREREE consumer buying behavior,including
R BEE T RVENSIRG - R the inner and outer factors.The inner
BHAmARI I - BREEERE factors include motivation, attitude,
A~ 2E WA - RBE - BEfE perception and lifestyle. The outer
FEEER | BRESSHEET HEARKERE Objectives  |factors include families,society,culture
BERH YR > Hmbiit g0 , situational influences, and so on.
BESHFRBRETR - With the combination of the theory
and empirical examples,the students
can fully understand the decision
process of buying behavior.
BEETE Y42 E4TE Consumer Behavior
Bt B Teaching B
B2 ARG 2007.07 Materials A2 AR 2007.07
ISBN 978-986-7239-44-0 ISBN 978-986-7239-44-0
HAh30% Mid-term exam. 30%
ARG [RESHERERE30% Grading Oral and writing report 30%
HAIFRZ40% Final exam. 40%
BEMEE |
PR TRAEE Ch1 Understand consumer
2R REE TR THRNE Ch2 Consumer Behavior and
EIRHREEEE Marketing
SEARE SR B ANER Strategy
EOREEIREEE EEHED A Ch3 Perception and Learning
HEOE AN B ERE A TETRR Ch4 Memory and Knowledge
BETERRE TR B Ch5 Motivation. Values and
EEIREEFR Involvement
FIOEREEBE AR Ch6 Personality. Self and life style
F10ZHE BB B R ERE Ch7 Attitudes formation and change
s |BVNEEBHEER Ch8 Consumer sentiment
BRNE 128 AER R AL D Ch9 Consumer buying decision-
E13EERREE A BERER making
FIABERETE process
EISEEEIREETR Ch10 Buying situations and post-

purchasing process

Ch11 Access to and disposal
Ch12 Culture and sub-culture
Ch13 Groups and interpersonal
relationships

Ch14 Family influence

Ch15 Online consumer behavior
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