FAEGHERE 825 E X282 MHUEARE
Marketing Information Management T4 &E M4 &

HHAZREE (2749 Course Number (2749
o CIIETAS Instructor  [HSUEH,SUE CHEN
T FREL  |TEERARM Course Name |Marketing Information Management
BHFREANAL |BAEER(UH)EA Department
EE R S Required/Elective|Elective
258 |3 Credits 3
1TER R IERE - BHENRETINE The major subjects of this course are
TR - FERTLEHESITAERIIT as follows: As marketing
$HEN - MEER T MEEBEE T environments become more
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( Customer Relationship expanding, business face keen
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BRI - G EERAETREE references for making marketing
LR HEFTERR SRR S RE BE K - decisions and plans. The topics of
this course are comprised of value of
marketing information, marketing
information system, research
planning, marketing information
gathering, analysis of marketing
information, and predictions using
marketing information. The emphasis
N is on the collection and analysis of
AR LA ZETD marketing information. Important
concepts and techniques which
includes questionnaire design,
experiments design, visiting, and
various statistic methods will be
lectured. These issues provide
appropriate marketing information
and the quality of marketing decisions
is increased. In summary, the
correctness of marketing decisions
lie on the provision of complete
marketing information. The objective
of this course is to give an in-depth
understanding of various concepts
and techniques of marketing
information, which can be applied to
improve the efficiency and
performance of marketing decisions.
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reliable marketing information as
references for making marketing
decisions and plans.
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