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(GRIEEHE) { Objectives)
1 SRR AR R R 2 S R B D RE S A1 1.Understanding the role and
FERE DR TR R R R TR - meaning of product planning within
2 T B S H R R S SRR enterprises and economies.
TAERBCRABRE » KRBT HITE 2.Establishing the knowledge on
B ERZ REST - procedures and contents of a product
5 3B AEE EREHEER - & et planing project.
REHR HHBH T RBRE - LT BT 3.Enhancing user oriented
4 ARG AR IR SR - A awareness and sensibility to
e ERE - consumer needs amomg students.
4.In order to enhance our students'
English ability, this course will be
taught in English throughout the whole
semester.
1.The Design of Things to Come 1.The Design of Things to Come
by: C.M. Vogel /J. Cagan/ by: C.M. Vogel /J. Cagan/
P. Boatwright P. Boatwright
Upper Saddle River, N.J.: Upper Saddle River, N.J.:
Wharton School Pub., 2005 Wharton School Pub., 2005
A ISBN: 0131860828 Teaching ISBN: 0131860828
Materials
2.Exploring Requirements 2.Exploring Requirements
by: D.C. Gause /G.M. Weinberg by: D.C. Gause /G.M. Weinberg
New York, NY: Dorset House Pub., New York, NY: Dorset House Pub.,
1989 1989
ISBN: 0932633137 ISBN: 0932633137
1. 8RS — —20% 1.Mid-term report--20%
2 BiREHE — —40% 2.Final report-40%
ALBHE-10% (A)Report of reflections—10%
s B mm R #EHR--30% - (B)Practice of produt planning--30%
PRISTR R T7 2 SREE — —40% (Ealii] 3.Classroom interactions: 40%
(TR ERY 28K A OEN (Rated according to the attandance
FE) and participation of students in each
class)
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(GRIEEHE) { Objectives)
1 oA R E S B The B 4 1.Understanding the role and
FERE DR ARPE BN R R ELTRE - meaning of product planning within
2 T HAE S AR R S TR AR enterprises and economies.
TAERBCRABRE » RBTHITE 2.Establishing the knowledge on
B ERZ REST - procedures and contents of a product
3R AEE LG HEERE - & planing project.
HHERRIEBE - 3.Enhancing user oriented
4 ARG AR IR SR - A awareness and sensibility to
e ERE - consumer needs amomg students.
4.In order to enhance our students'
(BERNE) English ability, this course will be
e rhE BB SRR - RERRC taught in English throughout the whole
aRNE Eﬁﬂﬁﬁ P semester.
2 ETE B BB R R
= {Syllabus )
3 AT AR EIRY 7 1R BEEAR - 1.The relationship between product
4 EGPHECHEEEREESR - planning, business strategy, and
economic activities.
2.The thinking logic, process and
contents in product planning.
3.The methodology and practice in
product planning.




4.The content structure of a new
product planning proposal and its
implications.
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