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Creative Leadership as a Tool for Creative Leadership as a Tool for
Business and Project Development Business and Project Development

= Integrating Leadership, Design, o Integrating Leadership, Design,

REHR Creativity and Human Resource Cafns Creativity and Human Resource
Management in Public and Private Management in Public and Private
Organisations Organisations
BfREs Teaching BestFit design model, ASAP design

BHM | ETRRA R R g Materials  |™°C¢!
BETEEERLA Think Cap design model
TR - E ST S B - Participation 40%
BT RAR | SRR B ER R - iFsU|  Grading  |Report 30%

REps Design Practice 30%

BEm#E  |www.scandinavian-designers.com
Whatis a “Big Idea”? Where does it How to use your Creativity and
come from? How do we develop it? Passion to give your studies direction
Why did you come to university? and meaning; and how to be useful
What was your dream to learn? What and successful in the Future.
do you want to do when you Know your Thinking Style; Integrating
graduate? How you can be better at Leadership, Design, Creativity and
learning and thinking? Of course you Team-building; Creative Business of
want to be useful, but also to feel that the Future; Innovation, Originality,
what you are doing is meaningful. The Business Ethics and Creative Design
Future needs young people who care
about the 3 P’s: “People, Planet &
Prosperity”. Designers are driven by
a passion to improve the Quality of
Life. This course focuses on the role
of creative people and designers,
and the meaning of what they can do

FEBNZA  |forthe world and for the future. Syllabus

During the course we will introduce
and discuss such concepts as:
People-centricity; the United Nations
Triple Bottom Line Accounting for
Social Responsibility (Equity),
Environmental Impact (Ecology) and
Economy); the difference between
Profit & Prosperity; GNH (Gross
National Happiness) and other
Happiness Indexes; what is a
Business Ethos?; the shift from
Manufacturing to the Service and
Experience Economies; Branding;
the Dream Society; what is a
Paradigm Shift?; etc.
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