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(BEEE) © (—FEREREET (Objectives) : (1)Enhancing the
B HIBAEBR AR - HRERE R EH understanding on the boundary,
HHEL o (T MHEER A R ETRT R ERETES contents, and general principles of
BT AT ES BIIEE Design Management. (2)Promoting
AR E A IEMEC R - (Z)HER the awareness of both the roles which
EEMRGTEEIERET - (A designers and design managers
BARM) © (—)RETEH L ERELE should play in enterprise
ERETEECHY - (Z)REHEEY organizations. (3)Establishing the
TERRME - ()& Me N a7 basic competence in the field of
EEL - (MU)EEHAFIRORIEEE - design management among students.
(F)BEERF IR AR T B - o (Contents) : (1)Definition and the
5 (REEGEHIFIERER - (L)KET L need of design management. (2)The
REER E PR R E R B R EELThRERTIE R pRES distinguished features of design
o VVORETERCER - (JURET management. (3)Interface
HREZEH - (T)RETRENEHE - management. (4)Managing the
()% T2Eae e TATAY L L R - standards system. (5)Organizational
design and management.
(6)Resources management.
(7)Expanding boubdaries through
maxmizing performance contribution.
(8) Project management
(9)Manageing design strategies.
(10)Management design quality.
(11)Design leadership.
HERBE TR SRS Handouts are edited by the teacher
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1.Rachel Cooper, Mike Press 1.Rachel Cooper, Mike Press
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ISBN: 0-471-94106-9 ISBN: 0-471-94106-9
25857 (ERABTRE) Teaching |23 (ERMIFRE)
B RERREE 1999/3 Materials ZEREEF 1999/3
ISBN: 957-21-2520-6 ISBN: 957-21-2520-6
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4 Bernhard E. BurdekZ - #R{G5 4. Bernhard E. Burdek¥® » #H{G5E
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(— AR GRS R R A SRR AR (1)Mid-term report --- 30%.
30% - (2)Final report --- 40%.
(SRR AE 2 40% - A .Reflection report on the
. A FBRPERIMEFEER 52 08 -10% . suplementary materials--10%
TR T B G LS E-30% Grading B.Report on research case study--
(=) BARNGRE AR 30% ° 30%
(3)Class attendance and participation
will be evaluated in each class- 40%
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{Obijectives) :
(1)Enhancing students' understanding
on the boundary, contents, and
general principles of Design
Management.
(2)Promoting students' understanding
on both the research area and trends
in the research on Design
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Management.

(3)Establishing students' basic
competence in the field of practice
and research in Design Management.

{Contents) :
(1)Definition and the need of Design
Management.
(2)The distinguished features of
Design Management.
(3)Interface management between
disciplines.
(4)Managing the standards system.
(5)Organizational design and
management.
(6)Resources management.
(7)Expanding job boubdaries through
maxmizing the contributions from
design.
(8)Project management
(9)Managing design strategies.
(10)Managing design quality.
(11)Design leadership.
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