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Objectives

This course focuses on consumption
theories. It is mainly divided into four
issues. First, the historical aspect of
modern consumption. second, the
establishment of consumption. third,
consumption and brand. fourth,
consumption, desire, and identity.
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Grading

1. mid-term report 30%
2. final paper 70%
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Syllabus

This course focuses on consumption
theories. It is mainly divided into four
issues. First, the historical aspect of
modern consumption. second, the
establishment of consumption. third,
consumption and brand. fourth,
consumption, desire, and identity.
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