FAEGHERE VT2 E R 22 0HEXRE
International Marketing Management Research BE4T#FEH K

HHARRSE  |7048 Course Number |7048
RABE | RE Instructor  |WU,WEN KUEI
thar S84, Bl TIN5 Course Name | nternational Marketing Management
Research
PAFREEAL | REEHRELII—A Department
BEHN [EE Required/Elective|Elective
28 |3 Credits 3
1 BT EEHERE SHNER] 1. Theories and practice of
2 - BRI TERTREIE A R R HEE AR international marketing management
3~ EH - EEHO - SRR (R 2. The impact of international
& & (joint-venture ) E i iZHE( economic situation on international
Licensing), & # ¥ (Mergerand marketing 3. International supply-
Acquisition),B.O.T.(Build,Operateand chain management 4. international
FEEE  |Transfer)Z @2 B2 =EE - 4 - ®ERE| Objectives |logistics 5. International pricing
TTERELMDSEAARRS - RIS EREH transfering 6. International promotion
#X(EEUWTO,ASENA APEC, 27 7. Standerization and
REFIEEE)6 - BRI THREE S oRmg differentiation 8. Exchange rate and
A anEHI7 - BB ITHRER RS - international marketing 9. Futural
BRITSREREIRIRO « EIRTTEREINR development
#810 ~ R FETHSAT
1.Keegan & Green : Global 1.Keegan, Warren J./ Green, Mark
BobF Marketing)(ZE3ZiK) » Il Teaching C. > Global Marketing » Prentice
&, 2007 - Materials Hall » 2007 -
2 BT EBME ST - 2.Case study
BARTES |1.EEHRES0% Gradin 1.Case reports:50%
= 2 HAFR #4509 9 |2.Term paper: 50%
BEHEE |
Part | #&@ Part | Introduction
B 2RTHER 1 Introduction to Global Marketing
Part T ZIRTTHHERE Part I The Global Marketing
B E RIRREERE Eniviornment
=3 2IRY GRS | B 2 The Global Economic Enviornment
HEEEGHE 3 The Global Trade Enviornment:
I IR G RE Regional Marketing Characteristics
BAE RIRTHIBOA - EBEREEH and Preferential Trade Agreement
B 4 Social and Cultural enviornments
BAE RIREARMEUTHHE 5 The Political, Legal and Regulatory
Part Il Z2ERIEHE of Global Marketing
BLE THER - BEHSEER 6 Global Information System and
EAL Market Research
BAE #EO - HOESNME Part Il Global Strategy
BHE RIRTHHEAKES : B2 - 7 Going Global: Segmentation,
L BRI B Targeting, and Positioning
Part IV ZER{TE8MEE 8 Sourcing Strategies: Exporting and
BTE ELELERER Importing
BH—% TEEISE 9 Global Market Entring Strategies:
BHTE 2ERITHNE R Licensing, Investment and Strategic
s |BTEE 2RTHEBEISE | E Allience
BRNE g sim Syllabus |5 i v Global Marketing Mix

BTNE ENRTHEENRD : 2
1~ NRREESHRYARTTINGE
Part V. oA RIS B
BHAE BPESHEIRER
BHAE EHTHNEE - Ak

]
BHUE BfEaleRET1E

10 Product and Brand Decisions
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