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BEEE: 1.To help students understand
1 B4 T RAE BT RERFER consumer behavior and the impact of
RIEEAE TR E(GIER) environment on consumer behavior.
2 B EEATREE DERITE 6 2.To improve the ability of analyzing

= 77 (FZ8E) o consumer behavior.

REER 3 peammmpmemengiay | OIS 1570 equip students with the
HERRRE (RERE) professional attitudes of doing
4 BET IR BRETREBCBRIER marketing and advertising research.
& (EAt) 4.To help students understand the

development of consumer behavior.
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HREHE
REETER(20%) class discussion 20%
HAh R £5(40%) mid-term project 40%
BAETE AN |HREE(40%) Grading final project 40%
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HHTEE |
KREHRENRCEREETRMS The content of this course includes the
MIRRAN BB B E ISR e following topics:the basic concepts of
HREZHBEE TR E BEE consumer behavior,the process of
N (TIPSR B EI TR purchase decision,the impact of

HEANE RN EEsE A LIERE R Syllabus social and cultural factors on the

RIS ENAEETT RIS,

consumer behavior,consumer
psychology and the relationships
between marketing strategies and
consumer behavior.
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