FAEGHERE VT2 E R 22 0HEXRE
Marketing 4745 R &

EHAFEE (3473 Course Number (3473
BFEBE |EEL Instructor Lai,Fu Shan
hatdie  |[(TREE Course Name |Marketing
BHRREANL  |ERBREMR(UE)—A Department
Ex=hll E Required/Elective|Required
28 |2 Credits 2
HEEE 1. Understand the concept of
124 7T - TTER4PZEE marketing, marketing 4P structure,
A EEEEEITR (R and consumer behavior (knowledge)
2 e B TTER R )R APSRIg &~ FEH 2. Apply 4P marketing principles and
HAEEE  [(FEE) Objectives [strategies (skills)
SEEEMITERREANBCHEREY 3. Develop a professional attitude in
(&%) marketing (development)
4 RE T BTSRRI THiG I L3R e 4. Understanding market situations
FIER(HAh) and their development (other)
b ToREE: s Bl Teaching Marketing Management
1THREE « [ PR ERERE,L SLHShE Materials Marketing: Principles and perspective
HiE 2 Bl 3m:15% Participation & discuss :15%
; EEWE15% . Paperwork:15%
BRI | g1cr12.30% Grading \jidgle term:30%
HIARF:40% Final:40%
HEhHEE  |[f3@mail2000.com.tw
F—FBHEENREEN - EF Week1:Course Description: The
FoHAR purpose of the course, the progress of
B_REATHEEAN SN EITEEE the assessment methods
% TR REE - TR Week2:The basic concept of
B =EATRERE SN EITEE marketing: marketing definition,
% (TR REE - TR TIRE marketing philosophy and evolution of
FIUEBEETR BEETRZE the marketing function
THI 4] Week3:The basic concept of
BAEEEERREEE A O marketing: marketing definition,
- REEZTREN marketing philosophy and evolution of
A E EREEA ERRMaE the marketing function
(5L el Week4:Consumer Behavior: The
FLRESTPITER - EAMSRTER behavior of the consumer-oriented
B/VE EmER Week5:consumer decision-making
IR process and role-playing, the
B EESERER &S - F consumer behavior of transparency
B R EE ErTA R Week6:Segmentation and targeting:
F+—FEEE EEES the concept of separate, separate
BHREEEE variables introduced
s | EEER B, Week7:STP marketing, positioning
BRAE B PO FE SE R SRS S and the concept of steps
B AL E TR Week8:Product definition
BN EHEESHE T EER Week9:Midterm Exam
B+ LA ST EBRIEE Week10:product features and
B+ /\BEERZ services on the distinction between

research and development of new
products and listing the steps
Week11:Price: the concept of pricing
Week12: Pricing methods
Week13:Access: the concept of
access

Week14:The access road planning
strategy

Week15:Promotion: the scope of the
dissemination of marketing
Week16:promotion and the
combination of tools should be
Week17:Introduced the Integrated
Marketing Communication Strategy
Week18:Final Exam
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