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EHAFSE  |3359 Course Number |3359
BREE  |BEE Instructor  |Liao,Chao Chang
ha ke |fT8h8 Course Name |Marketing
PARELAL | TEERGHR(UAE)=A Department
EER  |[EE Required/Elective|Elective
258 2 Credits 2
R B e R AR TR (Objectives) :
BEAMS  RiiSHEEC R - /F% Introducing basic Marketing
B URGEfT R RS - Concepts, as well as
TERRREEFE TIER R AT IEfEC concepts,Principles, procedures
TS TSNS S FE A 3T concerning Marketing Survey. Aiming
LAY 5 TRRERIETT ISR A IE at enhancing marketing awareness
HERRELETT = DUREE R B among students, and providing them
B E e IR 2 e - W R LR with the knowledge on marketing
EHEET R EE - survey. These understanding will be
beneficial in enabling them of
FEEE Objectives  |formulating viable design strategies
which will hopefully lead to better
“Marketable Products”in their future
career as product designer.
{Contents) :
(1)Marketing Concepts for Designers.
(2)Principles of Marketing Survey.
(3)Procedures of Marketing Survey.
(4)Principles and Procedures of
Questionnaire Design and
Conducting Survey.
1. 200 B8R 1.Handouts
54 2.5%EE Teaching 2.Reference Book:
GLEE TR BRI 3L Materials Principles of Marketing/
www.fcme.com.tw
1 BB EEBILATE 50% 1.Term Paper for Independent Case
A 2 1H1E% 30% . Study 50%
RIRFRTTR |3 p i (& iR ST) 20% Grading 15 \ig-Exam 30%
3.Attitude 20%
HEMFEE  |http:/tw.myblog.yahoo.com/ndsc8888
1/ T8N EHZEAN K 1.Marketing: An Overview
2 BEETR 2.Consumer Buying Behavior
3. EE 3.Marketing Segmentation
4 ESHEE 4 Products Mix
5 FTEE fit i A B 4 e A 5.New Product Planing and Life Cycle
6. EERFREHE 6.Customers Relationship
we |1 EEREE Management
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9. & B SR 8.Destribution
10.ESEHmSEONT 9.The Promotion Mix
M EREIHIFERE S = 10.Bussiness Competition Analysis
12 HIEs 11.Term Paper for Independent Case

Study
12.Mid-Exam
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