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MR i L L R B A RR Y B S A The course aims to introduce
IMIRER A T R BB AT students to relevant concepts and
ey B R ANEkIE A AETTER RIS Y 5 frameworks upon which product and
HTELZERE - e brand management is based.
REER ERESL e Knowledge of product and brand
management theories will then be
applied to the analysis and
development of marketing strategies.
Teaching
Bt Materials
HiEER  109% Attendance : 10%
s ESEEZEE © 10% - Practice & Participation : 10%
RISt R T2 BTl © 30% ey Mid-term Assignment : 30%
HiR#EE * 50% Final Report : 50%
BEEE |
AR E2EEE  F—EIERE This course includes 2 topics. The
SAEEE L L R B S S LR first topic is to introduce the
1% 5 BB A EF oL 2 AR fundamental concepts of Product and
eI DR T IR SRS R 2 » Brand and the relationships between
B EEma SR LM B them. The next topic reviews the
BERAAR - relevant theories/models in Brand
FRAAERE | REBROHER Management and discusses the
BN R (EE R EN - MEEE - @ Syllabus influence to the marketing strategy,

W) -

also analyse the relationship between
retail brands and manufacturer
brands.

Teaching methods may involve a
mixture of lectures and practical
exercises in tutorials (including video
studies, group activities, and case
studies).
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