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Consumer Behavior H & H 4T3

HHAZRER  |3288 Course Number (3288

BEREEN | EE Instructor  [TU,YU CHENG

haFe |[BERTE Course Name [Consumer Behavior

BIERENL |fTIRERBEE R (TUE)—A Department

Ex=hll g Required/Elective|Required
Ay 4 3 Credits 3
BEEITEEETINEHERREZ This subject introduces the process of
— o BEENRE BT K - WiREREE consumer buying behavior,including
R BEE T RVENSIRG - R the inner and outer factors.The inner
BHAmARI I - BREEERE factors include motivation, attitude,
PRAN - B - WA - BE - BENE perception and lifestyle. The outer
HEHE |RESSHFEETHE REERE Objectives factors include families,society,culture
&R E  Hllitescik , situational influences, and so on.
BESHERREETE - With the combination of the theory
and empirical examples,the students
can fully understand the decision
process of buying behavior.
1BE & 1T (Hawkins, Best, & Coney, Teaching Consumer Behavior, Hawkins, Best,
ez 2 H BB it - . & Coney, 10th edition, 2007, McGraw
Materials . )
Hill Irwin.
1~ RETEESRTE (15%) 1. Assignments.(15%)
2. L8 (FE - HEEXSE) 2. Participation.(10%)
cE (10%) - 3. Midterm topic report.(25%)
RGBT 3 yyiee 15 0 v 2 (25%) Grading )" Final exam (25%)
4 ~ HIRFEH(25%) 5. Final case study report.(25%)
5 - BiR#E(25%)
HHTEE |
1IRBEEETEMEETERES 1.Explain the connections between
B the study of consumer behavior and
2BRESEAN - DERR - HERRE the broader social sciences.
BERZHABETEEE - 2.Articulate an understanding of the
EABEETEHAEES TR EE cognitive, psychological, sociological,
i~ RS P A and environmental factors that shape
4 R H BT RIR B IR B BT R A consumer behavior.

HEBAE |BEMAZHEREE Syllabus 3.Apply this understanding to an
analysis of the consumers of a
particular product, service or
business.

4 Appreciate the connection between

making strategic marketing decisions

and having a sound knowledge of

consumer behavior concepts.
EETEERE IR -
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