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BHARRSE  [3127 Course Number (3127
BHREE  |[#AOA Instructor |,
rRaGRE |[TTEEALEEE RN Course Name (Strategic Marketing Management
BHFREAL | EETR(MUHE)—A Department
BER  |[EE Required/Elective|Elective
2% 3 Credits 3
AR - KEFEEHEINITH The purpose of this course is to help
RI2 ~ FELTEITHARICT » IEE students to understand development
FAR{TEESRIES3 ~ (BTSN ,evaluation ,and implementation of
ERENLIKS ~ B RGEAEE business strategies about succentful
AN TE LEERE I E— P 2E management. The key is
MTEEHREIEETHE  SRERET management system that will help
SEMRTL/TEIRE2 ~ BEME B SWOTH o managers 1.provide vision to their
REHR 3~ SIP R (FIERTIGERE - & RRES business 2.monitor and underatand a
fi0)4 ~ AP'sHHEZ HE] - FE5 -~ 1T dynamic enviroment 3.Generate
PETHE SR ~ SHAN BB visionary and creative strategic
options that will be responsive to
changes faceing a bussiness.
4.Develop strategies based on
sustainable competitive advantages.
A BATER > EEEW > BEERS Teaching Instruction, Case study, Market
Materials planning report
MEHRE409% FARE4096 FREFRIA ; written report:40% final exam:40%
BB RTTR |50, Grading Quiz20%
BEMEE |
DIBE T - e Z R - Understanding Marketing planning
HBAR |BHBETHHBICEARRE - R Syllabus |and planning process
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