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iy by g PN R IS A The analyzing and designing of
PrEERETRUTTERERERE - AFRTEIR marketing management are the focus
HEESTERBRHE NS FEEATHR of this graduate level course. This
BHFE  FEIECSTHEE course provides and analysis of
TGERE ~ TT8E5E - IREERTR - marketing management and its
5 TTHRAE S RIS B 2 ERTTHA - o importance in the economy and in
REHE (C.TRATE business management. Topics
covered include marketing
environment, market segmentation,
marketing research, consumer
behavior, marketing mix strategy and
global marketing.
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CIEEERS 10% 1.Oral report 10%
EEHE 20% 2.paper 20%
AR R (HFER 25% Grading 3.midterm exam 25%
HAIRFEH 35% 4 Final exam 35%
HifE 10% 5.present 10%
BEMEE |
1T AT EEN B S R 1.To understanding the concept and
2 fTiAKser ShT theory about marking management
3. FETHIERER 2.Analyzing marking opportunities
BERE |[4ATHRECEHIE Syllabus 3.Developing market strategies
SETHEBRITIHAE. 4.Shaping the market offering

5.Managing and delivering marking
programs.
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