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AR X E AR A TR IET The primary goal of this course is
SHEHIIERESR - T EMRE aimed at enhancing participants'
1TE85RIE » RHIFTHIR - BLERERED capacity for problem identification,
BRI UTHNEERSERN issue analysis, strategy developing,
e and decision-making with respect to
S marketing management. This course
REHR CHZETD is designed to help the students learn
the basic concepts of modern
marketing The basic objectives of this
course are to provide student with a
broad introduction to marketing
concepts.
4 T8I H iR E HIER Teaching Marketing Resesrch :Research
EREZE fiEe%E 515 REI90F Materials Methods and Case Study
BT & G |[BeciE - /VER R Grading
BEEE |
HLRERs ldea part:
LUTHR R AR ETINEN A6 Sells the research the role and the
K FEFIRIHIG WA Em AR T TR application category which manages
W - in the enterprise acts, and how
HEwmE discusses conducts the marketing
FEAENAHEBIARE! - Faws research.
REE B RUMAELETEE & ~ FTamanfm Theory part:
HETTHIEREET - I R TERSE T AE How mainly in designs, the
AR o discussion to the questionnaire how
BEAR (EETS: Syllabus designs and the consideration to the
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manner meter, discusses how carries
on the sampling design, and makes
the discussion to each research
technique.

Real diagnosis part: The penetration
example by the SPSS/PC+ statistics
software, makes the reorganization,
the analysis and the evaluation to the
collection material.
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