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MR EER - ) - AAAEN Due to the rapid technological
BEESHE » HREFEEIITH progress on computing, transmission
T3 THI R SR B S TE B A AR AHE K and content, the internet has
RUETEE » SRR B ThR T ERERE significant potential for business
PSRRI AR ) - DURTERRS commerce and marketing application.
RITES A EZ FERITES] - B LUHEE The purpose of this course is to
EWIEEE - 1788 - RIS - EEERR understand the internet"s
%> DMERARE TR TR infrastructure, media characteristics,
HEEE (BN - Objectives  |and capability. And learn how to
effectively adopt this technology for
commerce and marketing. This
course covers the planning issues on
commerce, marketing, service and
customer relationship for improving
the efficiency and effectiveness of
electronic commerce and marketing.
(3 credit hours)
Laudon, K.C., Traver, C.G., (2002), q
Bt E-Commerce: Business, Technology, 1';:;2:}2}2
and Society, Addison Wesley
(NERE FEHERE(30%) (2)FH B3Rk (1)Course Discussion(30%)
BABTFE 3 |54 (30%) (3)HAARFEZH 4 (40%) Grading (2)Literature Review(30%) (3)Case
Report(40%)
BEMEE |
MRS EER - EE - NAAEN The powerful computing and
BEJIES S > BATERRIE R E T transmittion capability of internet
EBE B E A E KREE » B make significant impact on
EEH A BEE o E AR - 1 marketing. The marketing people
BATSHZ B - WEE - B o dhEd should carefully adopt internet as
HMfTREE T 8Es » AFRECH marketing channel or as marketplace.
B T5R(1) T RS A S R e 1 In addition, the internet should be fully
KEEST ~ (2)E T RIS B integrated with other marketing
2 ~ DI (3)MErs THREE R B RAE channel. The purpose of this course is
BERNE |BUHEEEWETEHCEEAL Syllabus to understand the characteristics and
KEM - 8% - 88E - IR - BER capability of internet, the processing
REMR TSRS BT TR H 2 » DUE of marketing knowledge, and the
A B T T8 .2 R EEEE K online consumer behavior. Based on
o T FRAREE BTSRRI - this understanding, the students can
LA BIE L Em s AT - effectively plan and implement e-
marketing tools to support marketing
practice. The research topics in this
field will be discussed for students to
select and/or research in MBA thesis.
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