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HHIEREE (3720 Course Number (3720
RABED =L Instructor  |HWANG,MING HON
hae  |(TREH Course Name |Marketing Management
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AR HE HIEREE L TIKE The goal of the course of Marketing
AR TERE E AR M S B R Management is primarily that takes an
FEF - AR EATE MR ITERRE exciting new direction in its quest to
HEE TR B AR R LR 1 T8R guide new marketing students down
TERREMEC A A LFE T EE the intriguing, discovery-laden road to
EREEMHEEE LERTHEES learning marketing . And we attempt
RIERAR B L o EEEA - to help students master the basic
HFEEE Objectives  |concepts and practices of modern
marketing in an enjoyable and
practical way . Achieving this goal
involves a constant context for the best
balance among the "three pillars" that
support the text -—-theories and
concepts, practice and applications,
and pedagogy.
A 1TEREE R 1 B Bk B R iR Y (B & Teaching Marketing-Macro View of Global
ERAA R BIAZ R Materials Market
P FRBHEBAE (HER - J1ER class participation 10% midterm 30%
e ) 10%; HiFFEE 30%;HiRFZH . final 30% report 30% quiz 10%
BT RS 30%:5 (TSR )30% Grading
/INE 10%
BEME |
AFEEITRERRE  AEEER The content of course include
TIREEREER CAE - P aET 1. The basic concept of marketing.
SRR B - SRRSMEARE - 178 2. An analysis of the Market and its
& ~ (THHRE - S EIREE TS environment.
ETE ~ AT EIRIEEE - WA 3. Strategic marketing.
HEBNE |SHORBEGNG  THREBEEYIR Syllabus 4. Segmenting, Targeting and

Ul DS EE R A >
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Position.

4. Marketing
mix:Product,Price,Promotion and
Place.

5. International Marketing.
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