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1 SR FERESAHHEIRR 1.This course is designed to mold
@E’Jﬁaﬂ talented students into creative-
B E SRR AR oriented and skilled advertising
1@%5 designers. To achieve that goal, it
= 3~ TEEERGTEIRAEEHERTT o focuses on the creative-concept
RERR  wpsmr o DEgEasaE | O0eo™veS  lseting and various design skills.
R E T 2.Moreover, this course guides the
students in conceptual thinking and
art design on a variety of media,
including outdoor, MG and CF.
Jewler Jerome A. (1988). “Creative
Strategy in Advertising”, Wadsworth
Publishing Company.
Peterson, Bryan. (1996). “Using
Design Basics to Get Creative
Results”, North Light Books.
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B> TEHARIZ rAHEEL - R and the “real” advertising design in ad
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BETES (Tﬁlg?—’kbi*ﬂ%ﬁ:ﬁtﬁzzﬁ concept-setting to final rundown.
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focus on five main topic: “format-
oriented creativity’, “TV
commercials”, “strategy-oriented
creativity ”,“personalized persuasion”,
and “artwork evolution”.
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