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Objectives

In designing form of product, we
should build a form semiotic system
that must contain meaningful
construction messages and could be
realized and interpreted, connected
and organized. But while most of
students are doing form design, they
do not apply to
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Teaching
Materials

Organized by teacher
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Grading

1.Mid-Term Report (Individual) 25%
2.Final Report (Invidual) 25%
3.Final Presentation (Team) 50%
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In designing form of product, we
should build a form semiotic system
that must contain meaningful
construction messages and could be
realized and interpreted, connected
and organized. But while most of
students are doing form design, they
do not apply to visual communication.
So, sometimes they will say ‘no idea’
about form. Being a form-semiotic
system, we could refer form to six
forms of Chinese characters because
the relation between signifier and
signified of Chinese characters are
meaningful close and reflect on
cognitive nature. ‘Xiangxing’ of six
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types of Chinese character is
simplified pictograph, ‘Zhishi’ is
representing an abstraction as a
simple ideograph, and the rest of four
types of characters are combinations
of these pictographs and ideographs.
Six types of Chinese characters can
interpret thousands of complicated
Chinese characters. Form of product
must contain interpreted meaning as
semantic information is contained in
Chinese characters. This is the
reason why | motivate students
applying six types of Chinese
character as principle to create
product form in course of ‘Product
Semantics’. The goals of this study
are as follows:

Interpreting the principle of six types
of Chinese character.

Analyzing the result that students use
six types of Chinese character as
principle to create product form.
Realizing the reception and reaction
of students about this experiment.
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