FAEHEXRE V2SS ERIZHHEAN
Marketing Management 4744 % #

EHAFEE (3298 Course Number 3298
BFEBET  |FEIRS Instructor HSIAO,JEN HSI
hatde  |[(TREHE Course Name |Marketing Management
PAFREEAL  |[TTIREUEE H R () —A Department
Ex=hll g Required/Elective|Required
258 3 Credits 3
AR B TIRE R HRE This course begins with an
FPEA » FEITIHNE RIS IR introduction of the issues and process
DIKBRITHES - 51 B24EFHRIT of marketing management. The
8 HETHE - EBEEEE= 1. content of this course combines the
BN DIEE R ORI RS E R - knowledge of target marketing and
2 BN EEEY  REEEE Marketing Mix. Go behind the scenes
Ko DABSRATERSRIS TR 5 3.8 for an in-depth look at real marketing
B4 SHTIRHI BB /] - et practices at large and small
PR Objectives companies. To sum up, this course
aims at: 1. establishing customer-
oriented management thinking; 2.
learning how to understand customers
and how to use this understanding to
develop your marketing task; and 3.
arousing students' enthusiasm and
their potentials of marketing.
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13855 1.Understanding marketing
2 TR management
TR TG RE 2.Analyzing the macroenvironment
4 SRR H B SRS TR E AR 3.Conducting marketing research and
5ABEEBEIRIEE measuring market demand
CHEEBETR 4 Developing marketing strategies
T BEE ST and
8. KTEH plans
9. THGEM - BEEMESRERTEE 5.Profiling the customer buying
£z decision process
10.E et 6.Analyzing the consumer behavior
11 G EET 7.Analyzing competitors
BEANER [123K Syllabus 8.Forecasting market demand
13.HEE 9.Identifying market segments,
14 1788 targets
15. iRFE(TER and positioning

10.Setting product strategy
11.Developing pricing strategies and
programs

12.Designing and managing channels
13.Designing and managing
integrated

marketing communications
14.Tapping into global markets
15.Introducing new market offerings
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