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HHAFRER  |3297 Course Number (3297
RABED =L Instructor  |HWANG,MING HON
haldie  |REgEEs Course Name (Senvice Industry Management
BIERENL |fTIRERBEE R (TUE)—A Department
&E B P Required/Elective|Required
258 |3 Credits 3
AR ST IR = E I EEARTEE The objective of this course is to study
B - RIRE R E MR EE W the service industry management,
BEREREWHE - RIIEEERL including following related topics,
1~ ATEFEHE - 17858 - IR customer demand and satisfaction,
B EHE ~ BRI IRE A FE organization culture of successful
& o FEHILFRERN BB T2 A business, human resource
RS 3 TEMER & BRI 2R AR Rk management, marketing
AEEER |REEEREEC T - Objectives  |management, service quality
management, information technology
on service industry application and so
on. The student will build the
corrective concepts of service
industry and increase their ability to
solve the problems in service industry
by this course learning.
BFE RS - 3R TIRET Textbook: Hung-Chang Chiu and Yi-
PHELEE | - BIEER (Tel 02- Teaching Ching Hsieh (2007), Services
E50%] 2368-4198) > &dt > ER96HER - Materials Marketing and Management, Yeh Yeh
Book Gallery (Tel: 02-2368-4198),
Taipei, Taiwan.
THr LR HEEE (HEER - FfER class participation 10% final
BRETEAR (FR) 10%:FELHE— 20% [HERHE Grading exam.40% report1 20% report1 30%
— 30%; HiRZ:H40%
BEMEE |
ABRE F E R A E TR - This course is divided into four parts.
SRIEREETRE - IRBEMAEHE - IR These are service characteristics/
BHRKE ~ ARG THHE SR contexts, service supply side issues,
¥4y - 1 RS EE @ S TEN service demand side issues, and
BIRBTINE R - EE MRS R service marketing mix issues. In the
M AEEFEE—F " REREHE section of service
S 2B HEE 0 EEHER® characteristics/contexts, this course
EFARFIFTE2ETE - SRR introduces “the importance and
WS DUKEET RIFRIEER P E R characteristics of services (ch1)”. In
o NARBEEEZE " 1= AR the section of service supply side
HERSTRALIRTS , ~ BE=3 TIRIGSRE issues, this course introduces
HRPES | - DIRENE RS HE “Internet applications in services
ETHHESEREEE | ; 3IREE (ch2),” “service marketing strategies
gEps B RS PR B A A S A DR B Syllabus and competitive advantage (ch3),”
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and “service demand and capacity
(ch4).” In service demand side issues,
this course introduces “understanding

” o«

customer behavior (ch5),” “service
quality management (ch6),” “customer
relationship management (ch7),” and
“service failure and recovery (ch8).” In
service marketing mix issues, this
course introduces “service
environment and experiential
marketing (ch9),” “service innovation
(ch10),” “service pricing (ch11),” and
“service marketing communications

(ch12)".
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