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EHAFEE (3230 Course Number 3230
RABED B Instructor  |HSIEH,TZUNG HUA
hatde  |[(TREHE Course Name |Marketing Management
BIFRENL  |REIEEEHER(CE)=A Department
EER  |[EE Required/Elective|Elective
2% 3 Credits 3
FEHETTEER EEERAE A2 through the programmed unit lecturing
REER AL T ERE T SR 4 o T, and case study to build students"
BER24L EiHERITE A i i S understanding about marketing
REHE REST - CHEENES theory, and to enhance students”
practical knowledge, skill and ability
of marketing management.
1.807Rfk (2008) - {THEHE s EE 1.Liu,i shin(2008), Practice and
FEA (ZhR) ° B HAR - Teaching Application of Marketing
Bt 2 REEE - Materials Management, New wun ching
development publishing Co.,LTD.
2.Case study
1.899% : 30% 1.Mid-term exam.:30%
BRAETE A |2 HEHE : 60% Grading 2.Case report:60%
3. LR 1 10% 3.Class participation:10%
BEMEE |
AR e BT E B SR RE R This course is designed to help
FEA > FETIERSHERIREE students learn the basic concepts of
DK B RATSHMES - 51824 ET modern marketing in a managerial
8 SEITRE - BEEES= 1. orientation way. It focuses on the
BN DIEE R ORI RS E B R, - major decisions that marketing
2. BZNEEEY  REEEE managers face in their efforts to
3K DI RITIERIS BT RS 3.8 harmonize the objectives and
B4 SHTIRHIEVEEEE /] - resources of the organization with the
BN Syllabus needs and opportunities in the

marketplace. Moreover, this class
attempts to cover all the topics that a
marketing manager needs to know, if
time is permitted. It includes the main
issues faced in strategic, tactical, and
administrative marketing. Some
recent developed topics, such as
database marketing, internet
marketing are also included.

A IR o




	朝陽科技大學 097學年度第1學期教學大綱 Marketing Management 行銷管理

