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Advertising Management &4 &

EHIFEE (3129 Course Number (3129
REBE |RNE Instructor WU,WEN KUEI
e |EEEH Course Name |Advertising Management
BIRRENL | EEHR(UME)=A Department
BER |[EE Required/Elective|Elective
258 |3 Credits 3
AR B THHE L HEREERAE R Advertising Management is advanced
B EEENHEL TRESIEEER level in marketing field. The goal of the
Pt & R A L ELEE 2L course is primarily to guide new
T RS EEETEERIEIRE R marketing students to understand the
TR R ST B S TEEN AE LR T roles and operations of advertising in
DA BB AR ERESSHR modern society. Students can
FEEE |ESRHEEES DS E B . Objectives  [differentiate among the forms of
advertising media, and are capable of
creating advertising for various
media. We attempt to help students
master the basic concepts and
practices of Advertising Management
in an enjoyable and practical way.
1.Wells, Moritaty, Burnett(2006)/5 1.Wells, Moritaty,
% EHRERE HIERE & Burnett(2006) » Adertising: Principles
& [HHEEE R (Adertising: and Practice,Pearson Education Ltd.
Principles and Practice), #JfK » &Hk Teachi
2HER - BEES R RBHEE
EEEE - h%&‘;t‘.ﬁ}i
SIRERE - BEERE S A
= 1 ’ia{lil%ﬁéﬂ: 60% . 1.Case study:60%
BSEFRIIA ) | s gmzien 400 Grading 1351555 Participation:40%
BEME |
13200 - BEEEB KOS 1. Introduction
2 Ch1 ~ Ch2E & 8T8 2. Advertising's Role in Marketing
3 Ch3E & Eat & 3. Advertising and Society
4 ChAESaIE R 4. How Advertising Works
5 Ch5IREEITE 5. Consumer Audience
6 CheEE & 15e 6. Strategic Research
7 Ch7 B &5 5 #| B SR 7. Strategic Planning
8 Ch8ELEIE 8. The Creative Side and Message
9 ChOEE& =& Strategy
10 Ch10EE & 3% T HaBI(E 9. Copywriting
HEBAZR |11 Ch11taapEEREE Syllabus 10. Design and Production

12 Ch1 27 T g

13 Ch13EE G E iRt A B A
14 Ch14AE ST

15 Ch15{2 8

16 Ch16/23:BI{%

17 ChM TSk L

18 Ch18EIEL

11. Media Planning and Buying

12. Print and Out-of-Home Media
13. Broadcast Media, Interactive and
Alternative Media

14. Direct Marketing

15. Sales Promotion, Events, and
Sponsorships

16. Public Relations

17. Special topics

18. International Advertising
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