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HEHAZRSE (1252 Course Number |1252
BEREET  |SARsE Instructor  [HWU,TIAN JONG
hRRE | EFEEEMRTHR Course Name |E-commerce and Internet marketing
BRFREAL | ZEETR(TUH)UA Department
EER  |[EE Required/Elective|Elective
258 |3 Credits 3
EFmEHEE BN BeEs The course’s object of Electronic
G B 5 O E R AT 3 B Commerce (EC) introduces students
B BN EE T s ke to both the theory and practice of
2R > BREBEMNTYIRERT doing business over the Internet and
: World Wide Web. It will provide an
1. T IRE TR EA Sl 2 R introduction to Electronic Commerce
J&8 5 and the elements of its infrastructure
2. THRETEREHIENE BB in class. The students will be offered
B ~ 5L EHHIE ST as follows:
(NE 5 1.Understanding the basic concepts
3. THRETREHRIRE » BAFENE and overview of electronic
5 g~ HFERUEHE - BYRS - 8 o commerce.
REHR FERIRH - LESREHE - B Quiscties 2.Understanding the technologies of
(SR T )0 A O MEUEEE - electronic commerce, including
electronic commerce software,
electronic commerce security issues,
and electronic payment systems.
3.Understanding business strategies
for electronic commerce, including
branding, customer relationship
management, purchasing, electronic
data interchange, supply-chain
management, auction sites, virtual
communities, and Web portals.
b BT R Powerpointzs BER A Teaching Electronic Commerce handout and
Materials book
HiH2(20%) Midterm exam.(20%)
HIAR(30%) Final exam.(30%)
TEBREENE - (FENEEE Term project (20%)
t)(30%) The rest of grades(30%) will be
BT BEMEERET (1520%), H2E4 based on homeworks and quizs.
N —/MESUWEERE, L7884 Grades are based on performance.
TR | ABEA] Grading No curves planned
Performance standard:
Excellent = 90
Better =80
Good = 70
Ordinary = 60
fail <60
BETRE |
1. BT BEEREENERE 1.Introduction to Electronic
2ETFREECBIERE Commerce
3 ETER(EETIRT - HEEERIT 2.Enviroment of EC
BT AR SRR 2 2 3.Electronic Finance
e |4 EFEIEHBIEEH (S ERRET) 4 plan and design Electronic stores
UBAE 5B FRBH LR TEE Sl 5.EC Evaluation and marketing
6. E T B AL EE S (SCM)(&E8 6.EC and supply chain management
BEHEEE) 7.EC and ERP

7 BT EBHAE TR EE (ERP)
8. B T B YA SR AEE(CRM)

8.EC and CRM
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