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HHAZREE  [1225 Course Number |1225
RABE |[BEXE Instructor  |HUANG,WEN HSIN
hatde  |[(TREHE Course Name |Marketing Management
BFREAL |(REEHR(UH)—C Department
Ex=hll g Required/Elective|Required
2% 3 Credits 3
AR e B TR S HrE This course begins with an
FPEA » FEITIHNE RIS IR introduction of the issues and process
UK BERATIRMA G - 5824 FT of marketing management. The
8 HETHE - EBEEEE= 1. content of this course combines the
B DUBEE RO S E B - knowledge of target marketing and
2 BN REER - IREEEE Marketing Mix. Go behind the scenes
Ko DIBRATIRSRIS BT RS 5 383 for an in-depth look at real marketing
B4 SHTIRHI BB /] - et practices at large and small
A HR Objectives companies. To sum up, this course
aims at: 1. establishing customer-
oriented management thinking; 2.
learning how to understand customers
and how to use this understanding to
develop your marketing task; and 3.
arousing students' enthusiasm and
their potentials of marketing.
Bkt TIREE (HEWE) —ERER Teaching
Materials
s IR 509 : final exam 50%
REERT HARHRE 509 ezl term paper 50%
BEMEE |
TegEaEH Managing Marketing Information
TR TR Analyzing the Marketing Enviroment
s |TTTREBETR Analyzing Consumer Behavior
BRNE IMTEERFERE el Analyzing Industrial and Competitors
LT TR K AL Market Segments and Positioning
FEITHIRIE Developing Marketing Strategies
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