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BEEE [Objectives]
AR BT C A TEAR R A This course is aimed at enabling
A2 S HATEE TIERE > SRRESE RS research students to do marketing
T~ RIS R B AT RN RS from a more holistic and strategic
EAARE] o BRI AT REIE Bt THRER perspective. This ability is very useful
¥ BEELKHE - HEEETAZE for those who will pursue their career
HIFEAEM S @ HEREEHEEIER as design consultants, product
BRtBhaR) - B RARBE CHIE managers, or entrepreneurs. Even for
SrEIRE R IR R BRI AR A A giving a better foothold and
B g EHRAIED - persuasive reasons to their designs

would be of great help.
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185 [Syllabus]
2 FEE LR 1.Introduction
3T i SR AL ] 2.The New Products Process
4 S E L 3.Strategic Planning
e |DBEEFROBIFERT for New Products

Sk 6.8 E BT R T Sl 4.Concept Generation
7 T S M 5.ldentifying and
8 BT SN R Satisfying Customer Needs
9 T E LSV B E 6.Analyzing Customer Needs
10977 SHHISE & R AR fHE 7.Concept Evaluation
M FE S EEE 8.Concept Testing
12 EfaEt 9.Concept Screening
13 372 st 2 B Ry B 10.Sales and Financial Forecasting
14 39772 RO AR 11.Product Planning Protocol
15 3828 it T SR K5 A1 12.Product Design
16 3872 b T SRIg i |dT 13.Design Team Management
17 S S T S 14.Product Use Testing
18 i f iy L E 15.Strategic Launch Planning

19 B AR A FEBURREE

16.Implementation of Strategic Plan
17 Market Testing

18.Launch Management

19.Public Policy Issues
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