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FREARNREREEERETRL - Courses addresses the issues and
HigE -~ sofb b B ERRERRENE o topics of customer behavior
REHE DAK B EE SEAHBRE SR 2 - Objectives including culture ~ marketing
strategy, psychology etc.
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1. BEETEBWREES (30%) - 1. Consumer behavior research
2. BEETRWRRERE report (30%).
BREFESR| (20%) - Grading 2. Oral presentation (20%).
3. REEEFLEE (25%) - 3. Class logs/ journals (25%).
4. el (25%) o 4. Class participation (25%).
BETRE |
<U>FREERGH © </U> <U>Course description:</U>
MEHBEETEEMEENES - K This class is intended to introduce the
R 3Es - MHMRHBEEETE prominent concepts, principles, and
WEETEET - theories related to the discipline of
consumer behavior. The paradigms
<U>EREHE : </U> and procedures of the consumer
1. FIBRER 4 DL o B B PNV B B 1T research will be addressed as well.
R T AR
2. R ATMGHATBEARRE <U>Course objectives:</U>
FBITRRISHIBRES] 1. To develop an understanding of
3. AL AT SITRHELEE consumer behavior from a variety of
TTEHERIEES - perspectives;
2. To foster the ability of evaluating
<U>FZFRAH : </U> marketing strategies;
2/25 YEHEITRE W ° 3. To enhance the ability of reviewing
3/03 IBEEWHSE - and conducting consumer research.
3/10 W5 &S -
317 BEEEE - <U>Course schedule:</U>
3124 N\IEZELEEETE - 2/25 Introduction to consumer
331 REEHE - behavior;
407 IBEEZEE - 3/03 Consumer research;
HBEBRNE 414 (E3 R - Syllabus 3/10 Market segmentation;

4121 BB RERY B -
4/28 FEIEREETR °
5/05 2E R FERE -
512 it EFE g EInEEITR -
519 ZALELREETTE °
5/26 RIZALEIREETE
6/02 BS3ALIRBEETTR °
6/09 1RE & B AT AL -
6/16 {EFHR IR -

3/17 Consumer motivation;

3/24 Personality and consumer
behavior;

3/31 Consumer perception;

4/07 Consumer learning;

4/14 No class- midterm exam;

4/21 Attitude formation and change;
4/28 Communication and consumer
behavior;

5/05 Reference groups and family
influences;




5/12 Social class and consumer
behavior;

5/19 Culture influence on consumer
behavior;

5/26 Subcultures and consumer
behavior;

6/02 Cross-cultural consumer
behavior;

6/09 Diffusion of innovations;

6/16 No class- final exam.
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