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strategy. The purpose of this course
is to understand the straegy and
process of product innovation and
marking planning, so than an
organization can effectively enhance
its competitiveness.
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AR B R IR RIS AR B R A TR The purpose of this course is to
PR SR T AR R T Y B SR B T understand the principles of strategy
BEN » DARITEI A KEET884E planning and marketing management.
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contents of this course include
product and market strategy,
marketing action plan, and related
cases and literatures.
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