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Week 9-10: Mid-term and case study.
Week 11-12: Demographical variable
of consumer.

Week 13-14: Distinguishing
characteristics, theory, living style and
value of consumer.
Week15-16:Macroscopic aspect of
consumer behavior; relationships
between consumption and family,
society, and culture. and case study
Week17-18: Situational factor and
purchasing policy of consumer; Final
exam.
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