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1. e fRIBE 1T R R B ER B 1. Able to understand consumer

A © behavior theories and knowledge.

2. REFE 1R & B 1T R fHRR AR e T 2. Able to apply consumer behavior

B THRE R - knowledge and analysis skills in

JEBREENAERTREENEE marketing management.

KT TERME A RIS B B IR 3. Having professional consumer

% e behavior management attitudes and

4 ERZEY TREBETE ) FTES s objectiveness decision methods of

REEE HIFE R INAERR R - BEAE C AR analysis of marketing combination

IFETERE R IRARFTERE R strategies.

DIRA 2R R ER - 4. Adding case discussions in
students’ curiosity on consumer
behaviors to make students
understand the meaning of practice
and enhance the learning
achievement motive.

BEBTENER2007E7 BRR=HI Teachin Introduction to Consumer Behavior

B]H (M 'ng
#EZAAL, Materials
H HABA0 %, HIHP 5 30%, IR % participation:40%
RAETE A |30% Grading mid-term:30%
Final:30%
B E |

1RBEATRER SR 1.Introduction to the basis of

2. (B EL TR R consumer behavior

3. IBERITEME ST 2.Consumer information processing

4 BBEETREBEF and decision-making

BEBEAR [SHBEBSTEEBEEW Syllabus 3.Microscopic study of consumer

behavior

4 Macro study of consumer behavior
5.Practice case studies consumer
behavior
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