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WEETEEETINEHERRE S This subject introduces the process of
— o BEENREENIT K - MR MtREE consumer buying behavior,including
WEBEE T RE MBI - BRI the inner and outer factors.The inner
EHAMmARI#E - BREEEE factors include motivation, attitude,
) P~ BE WA - BE - BENE perception and lifestyle. The outer
FEHE |RESSHFEEFBEAREER Objectives factors include families,society,culture
[yt -2 St - IV =5 gl , situational influences, and so on.
BESHEENREETE - With the combination of the theory
and empirical examples,the students
can fully understand the decision
process of buying behavior.
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1. Hi:30% 2. Zm#5:30% 3.H 1.Mid-Exam. 40% 2.Paper report
BT & 53X | s B RRIETE 20% 4. IHE Grading 30% 3.Case study 20% 4.Oral report
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BEMEE |
FERRTHEE R R —. This course covers the major
B RKEEATIREETHEE research topics of consumer
B AT B AT R R A behavior, it provides an asessment of
u] CIBEE 18 EE < fTEX DL EHH the consumer behavior filed, topics
HEANE |3 EESR BE FaEAt Syllabus include: consumer in the marketplace,
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consumers as individuals, consumers
as decision makers, consumers and
subculture consumers and culture,
consumers decsion process.
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