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HHAZREE [3116 Course Number (3116
RABE | RE Instructor  |WU,WEN KUEI
haGRE |ERRfTHEE Course Name (International Marketing Management
BIFRENL |[(EEHEHR(CHE)UA Department
BER  |[EE Required/Elective|Elective
2% 3 Credits 3
ARFENFEARLE © BETH This course includes: Theories and
AR SR @A - B TSEENE practice of international marketing
AR KB AR - B THREE M management ; The impact of
A - BRI EREHBR(EEU, international economic situation on
WTO, ASENA, APEC, E BN [E international marketing; International
%) - BB TIRE SRS A MR supply-chain management;
= H - BB TEREMENS - BRIBRIT6E P international logistics ; International
REH TEERES - BRI TEEEETRmE - it Sl iz pricing transfering ; the International
AFETHIMTENE > FELET 2 marketing of product, place, price,
4 BRI TR AR S EIRRAE S - promotion etc. Through case study,
lecture, discussion, this course aims
to build a basic conception of
knolwedge and ability of decision-
making about international marketing.
1 RERIHER(2005) » BERTTHEE: - & 1.Zhang, K. X.(2005), "International
Bt ERERTTEBRETT » BIfESfLHEAR - Teaching Marketing: Building the Global
2 FREEE - Materials Marketing Capability", Qian Cheng
Publising.
1.899% : 30% 1.Mid-term exam.:30%
BAET R A |2 RS - fE% : 60% Grading 2.Case report : 60%
3FRESH 1 109% 3.Class participation:10%
BHTEE |
ch1 B 1TEEM R ch1 Introduction
ch2 EIRERRIE ~ PHERIE ch2 Economic & Technical
ch3,4 BIFEBUE ~ 2R Environment
ch5 BTG HE A BRI TEE A ch3,4 Political & Cultural Environment
ch6 BT8R A R R i B ch5 Foreign Market Entry and
Zh Marketing Information
ch7 BIBETIEE A B 5 4 ch6 International Marketing Strategy
ch8 BT - TREEHHEE - HE{fHE Planning and National Advantage of
B Competition
BERANE [ch9 REEENFER Syllabus ch7 Foreign Market Entry Strategies
ch10 Bk g sRmE ch8 OEM, Strategic Alliance, M & A
ch11 IR e (B R Mid-term Exam.
ch12 ERE S SRIg ch9 Product Strategies

ch13-15ERIE B 5 R S 1T SR 5RME

ch10 Branding and Packaging
Decisions

ch11 Pricing Strategies

ch12 Channels of Distribution
ch13-15 Advertising and Promotion
strategies
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