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EHAGREE (7318 Course Number (7318
RABED  |Fridfy Instructor  |HSU,HSIAO TUNG
ha i |ESEsRRE Course Name |Advertising and Promotion
PAFREEAL  |ERSERELIITA Department
EER  |[EE Required/Elective|Elective
B 3 Credits 3
BA e PR A 8 EH In this class, students will be taught
FIRE & 2 AHRRE RN - SEFTRRE the theory and techniques of effective
B ETNEENSEENNEESE advertising. The course will consist of
Bl o B4 G RENG R R & _EPTEdR extensive reading and will also
HAEEEE CRIBTES - include numerous examples of
S HE Objectives advertising of various types. Students
will participate in group projects and
design their own advertisements to
demonstrate their knowledge of
advertising techniques acquired
throughout the course.
Bht BEEE(LIR) #ERL Teaching
FREHEE Materials
HAF e AE30% ~ HiRAAE30% ~ i Midterm exam 30% ~ Final exam
FARA0% (B AR ™ 2) 30% -
e =RELREEHEE, WRIRE AKX ; personal (written and oral)
AR R % Sadiig presentation * 2 40 %
More than 3 unexcused absences will
result in a failure of the course.
BEEE |
AR ER TR o @S R AE R The course is to
BRR > RO —(E ST A SRR AT 1.enable students to understand the
(AR I AT TSR R B R SR 8 role and contribution of marketing and
ILEFE R SATHES] advertising objectives through a
R FRAER: ZBTTHHE - BRA critical examination of strategy in
BT B S S B B A B o T different business contexts.
EE R IEEF R (U B E % 2.develop students’understanding of
B BE)ZITinE PR E S e Syllabus the principles and strategies involved

IREEAIETT

in the effective marketing of ELT
programmes at the level of
elementary, secondary, further and
higher education.

3.facilitate students to evaluate and
select varied marketing strategies to
meet advertising issues and
problems.
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