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Objectives

Develop the capability of practicing
situation analysis and brand
engineering for product/service
brand.
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Thomas Hine. (1995). “The Total
Package”, Back Bay Books.
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Grading

Class participation 30%
Final presentation 20%
Final protfolio 50%
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http://sloganwave.blogspot.com/
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Syllabus

introduce and enhance the knowing
of the principle and design-oriented
application of branding based on
case study and practical training
(include branding plan-book & related
creative execution).
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