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Consumer Behavior A & v

EFRIE  [3452 Course Number (3452
BEEREET  |BRIERE Instructor
ha i [BELHE Course Name [Consumer Behavior
PAFREAL  |RBEEERGTR(CHE)=A Department
EE R S Required/Elective|Elective
=iy Sy Credits 2
1~ FEREE LHENE R This course provides a review of
2~ DB TR R basic findings of the consumer-
BE - MAABREETERRIEE related behavioral sciences dealing
FEHE |3 ERESERTENAR Objectives with perception, personality, group
behavior, psychological appeals, and
their application to advertising
strategy and execution.
m ZEl B R T2t (we are not
bound to one textbook)
n 2EEH:
1 RBEETR  BEHEE - ZEER
FEAT
2. BEHLEE - SMHIERE - K%
HiRkt: -
gﬁ}ﬁi%ﬁ’\lb@?@ BT 0 ETRH
NE] - .
BH (4 DEBNE EERE REE | aohnd
B o
5. BBEEITRMEEST - WKIESR
71 AR -
6. Consumer Behavior-An Integrated
Framework, Walters Paul,jNEBE -
7. WHY THEY BUY-American
Consumers Inside and Out,
R.B,Settle & P.L, Alerk, Wiley &
Sons, Inc.
R ETE +EEETE Class participation & practice: 30%
Individual Assignments: 30%
SR SR HH K SRR VR 3096 Midterm Presentation: 10%
BRAETE R 2 | IEE - 30% Grading Final Presentation (oral part): 10%
HirhREE  10% Individual Portfolio: 20%
HIARIRE (OEEES) (- 10%
HARIEMEE © 20%
BEMEE |
HREAREIREESHIS 5 This course provides you with some
< FERGTE —EIERErREEE tools to better understand consumer
A (consumer-oriented ) FEHESRET - behavior.
TEREREEN=ATE (BEE
) SRR B ER K EE E When you are finished with this class,
FERR - UM RERE REBGEE R you will
Y : 1. know the relationship between
psychology and advertising design
0. FEEm strategy of most relevance to brand
1. %5 18EEBkE (Consumer marketing.
Introduction & Brand Selection) 2. be able to evaluate and apply
2. EREEEHH (Consumer consumption meanings that you
Profile ) encounter in the future.
3. RBEE#FHEHE (Consumer 3. have experience building your own
Behavior Theory) “consumer portfolio”.
4. BRBBEE LR (ADMA
Model)
5. BREE TR (Consumer
Decision Making Process )
6. EREEH-. [ Z= (Consumer
Insight )
7. BEEZRR (Consumer
BEANZ  |Relationship) Syllabus

8. BIREE WA (Consumer




Right)
9. FIREENAE (Mind

Positioning )

10. AREEREE (RBEEERE

5 AEEE)

1. RIEEEGRR] (ACB
statement)

12. MBEEFFEFR (Consumer
Research)

13. BuRBEE(Esla: (Symbolism
Theory & Practice-1)

14. BB HBEXKE (Symbolism
Theory & Practice-11)

15. BB E TE]8 (Symbolism
Theory & Practice-11)

16. EBIHEFEME (Consumer
Questionnaire Design )

17. BREE LiEZ (Consumer
Portfolio-Final Presentation)

18. HLBEEFT#RE (Consumer
Portfolio-Final Paper)
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