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EHIEREE (3434 Course Number |3434
BREE  |BEE Instructor  |Liao,Chao Chang
ha ke |fT8h8 Course Name |Marketing
PAZREAL | TEEaatR(UHE)AA Department
EER  |[EE Required/Elective|Elective
208 2 Credits 2
AR B A R AR TR (Objectives) :
BEAMS  RiiSHEEC R - /F% Introducing basic Marketing
B URGEfT R RS - Concepts, as well as
TERRREEFE TIER R AT IEfEC concepts,Principles, procedures
TS TSNS S FE A 3T concerning Marketing Survey. Aiming
LAY 5 TRRERIETT ISR A IE at enhancing marketing awareness
HERRELETT = DUREE R B among students, and providing them
B E e IR 2 e - W R LR with the knowledge on marketing
EHEET R EE - survey. These understanding will be
beneficial in enabling them of
FEEE Objectives  |formulating viable design strategies
which will hopefully lead to better
“Marketable Products”in their future
career as product designer.
{Contents) :
(1)Marketing Concepts for Designers.
(2)Principles of Marketing Survey.
(3)Procedures of Marketing Survey.
(4)Principles and Procedures of
Questionnaire Design and
Conducting Survey.
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