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Product Planning # & 4 #]

EHFRIE  [3427 Course Number (3427
BFRBET | BKEK Instructor ,
haGRA B E Course Name |Product Planning
BAEREANL | T3St R(TUE)UA Department
EE R S Required/Elective|Elective
=iy Sy Credits 2
— ~ EEE Nk E LS EEEE 1.Understanding procedures and
MR M EEAEME TIENEAERT contents in each step of a product
WECf - DUHAR SRTEI NG T3 atatAm LI planing project. 2.Enhancing
AL B ET R BIEHRE - REfRAE L marketing awareness amomg
B ERNF - =~ HELEFETE students, which in tern, will make
CHRE  EFERFEREEERCR e them becoming more user oriented in
RERR Cmm - Lomessumemstrge | OPoo™eS  lineirfuture designs.
BZRETERFERAERRRZEMS 3.Devicing students with the ability to
= ERETERAEZRTER 5 program a product planing
EmtEE I > DEfFEEEE projet » expect to have the correct
et 8 IR ZE T8 - point of put forth effort on the planning
of the graduation monograph design.
BFIE Textbook
Karl T. Ulrich ~ Steven D. Eppinger Karl T. Ulrich, Steven D. Eppinger,
= REN - METF > ELFGTH ShuWen Zhang, wear Huating
B translate, product design and
2002 - FIRE—R - SEPEZSrssE ~ 8 develop,
BEEBRROERATEEES AT - 2002, the first edition is brushed,
American trader agate doses of Luo,
BEE Teaching west international Taiwan Branch of
B Robert Blaich & Janet Blaich %% » 5 Materials Limited Company.
B - ESEETEERIER Reference book:
% » 2003 - Robert Blaich & Janet Blaich, Yang
PIRR > EPEEEEE - VIR RO R MinYing translates, product design
FRAFEESAH - and enterprise's tactics, 2003,
The first edition, American trader
agate doses of Luo, west
international Taiwan Branch of
Limited Company.
BEEEEFEARA Teaching moves about and
RIS 30% commenting amount way:
HIKHESEE 30% Every interim report is issued 30%
s Z2HE (BE) 20% . The special topic is issued at the end
PRI R T2 HABRE 20% i) of term 30%
Participate in discussing ( The
attitude) 20 %
It is absent to appear 20 %
HHTEE |
(FREEE=) ( Objectives)
1AW —RE LS RRE/EE 1.Understanding procedures and
e R contents
ZEREE TIEN BB FTiRfE - DU in each step of a product planing
1 2R T project.
T st An TR bz s Et R EIE 2.Enhancing marketing awareness
B > amomg students,
BEfHA LB BERE A which in tern, will make them
2HEBAFATRCBRE » EIEE becoming
BFEAEEM more user oriented in their future
BETEEER - DU ERH AT designs.
RE T 3.Bestowing students with the ability
ERFEAERFERCES - to
SEFETERAZETTR —HE perform the task of product planning
BEpE L HE RS Syllabus projects
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independently, which will also be
useful for

planning their own Graduation Design
Project.
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{Syllabus )
1.Fundamental concepts on product
planning.
2.The process and contents in
each step of product planning.
3.The application of
KJ method in product planning.
4.The content structure and
preparation
of new product planning proposal.
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