FAEGHERE 0525 E 220U HEARE
Advertising Strategy Management B4 R FHEEAME

HHAFRER  |7057 Course Number (7057
BRAE  |RXE Instructor  |WU,WEN KUEI
HR Y |BES RIS S EE ST Course Name |Advertising Strategy Management
BHFREANAL |EEERELIEI—A Department
EE R S Required/Elective|Elective
258 |3 Credits 3
R T B TEREHE & RS, R Advertising Management is
FEBEEREELE THRERNES advanced level in marketing field. The
RIS EE A HR R A - 24 goal of the course is primarily to
B S IATCRERE o FEREERET guide students to learning the
HELAMEZE - HERAETRI A - 2HE theories and applications of
EIRIG B - PUTHTM GG ERE N Advertising Strategy Management .
REHE FEFIfES: - CHZETD We will use case studies and review
literatures about advertising strategy
to help students master the
theoretical concepts and practices of
Advertising planning, implementation,
and evaluation.
1.Wells, Moriarty & Burnett(2007), 1.Wells, Moriarty & Burnett(2007),
"Advertising : principles and "Advertising : principles and
practice", 7th ed., Pearson Teaching practice", 7th ed., Pearson
B Education, Inc., New Jersey.(ZFEZ{ Material Education, Inc., New Jersey.(ZFEZ{
7) aterials )
2.5RE% - EEIFRE A S AASH
70% : rAEfEHE - (EFHE RS 70% : Participation, Class
BAETE TR (30% : BHISMHEE Grading assignments
30% : Term paper
B E |
B ELEERR Part I: Advertising Foundations
37 F1E FEEE ch1. Introduction to Advertising
314 563 - 2% FEEE S - BESH ch2. Advertising’s Role in Marketing
1T8EThRE ch3. Advertising and Society
R EEEEREE Part Il: Planning and Strategy
3/21 HATE FEEWURLENE ch4. How Advertising Works
3/28 HH5E IRBEITE ch5. The Consumer Audience
4/4 556 ~ TE RIS EHTS - RESHRE] ch6. Strategic Research
ch7. Strategic Planning
F=R EEEER
4/11 FE8EE [ B P AR Part lll: Advertising Media
4/18 5E9XE FERREE RIS ch8. Print and Out-of-Home Media
4/25 5510% H LR Rop R R ch9. Broadcast Media
5/2 1 E BES SR B HISEE ch10. Interactive and Alternative
BEAR Syllabus Media

FuE EEHAERE

5/9 F1238 B 5 A= B E SRS
5/16 3132 FEENEEE

5/23 BE142E ARG HEYE

FEARE EERSHEMEF LR
5/30 25152 EBITH8

6/6 516 B4R ~ M - DINER)
6/13 H173 N HERR

6/20 25182 KPR & 1R

6/27 519% TG

HREES AR T E

ch11. Media Planning and Buying

Part IV: Creative Advertising
ch12. The Creative Side and
Message Strategy
ch13. Copywriting
ch14. Design and Production

Part V: Integration and Evaluation
ch15. Direct Response

ch16. Sales Promotion, Events, and
Sponsorships

ch17. Public Relations

ch18. Special Advertising Situations
ch19. Evaluation of Effectiveness
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