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EHAFEE  |3548 Course Number 3548

RABE  |E9E Instructor  |BIAN,MIN DAU

hafis  |REREHEE Course Name |Media Management

PAFREEAL  |[ERREITR(CHE)RA Department

EER  |[EE Required/Elective|Elective
28 |2 Credits 2

HEEE  LEME - Bee - BE - 1. Become familiar with media
HoAth = rYIE mangement theory and its application
1. REAEDUERREIRG 2K T R B in media business and management
K H A AR B T I FE (knowledge) 2. Develop media
(G1E% ) managment abilities and apply them
2. B BB FE AN I RS AR P B A T to media organizations (skills) 3.

REHE R R R (FRE8) bt Learn to become a professional,
3. e E RS RS o s ethical, socially responsibile media
Bt @ (RBE) manager (development) 4.
4. RE T REERIERE HEH 4R Understand how the ecological
B TR (FLAth) environment of Taiwan media

management operates (other)
Hhi ERBRHENREEHE - BahEE Teaching

KHRs - 1996 Materials

m— HIEER(10%) ~ FREZE(10%) - # - participation(20%), term

AR RTA £(30%) ~ HIEE(50%) el papers(30%), exams(50%)

BEMEE |
HEE T EERGEERTE & Introduces print and broadcast
BB BRI - EME management decision-making in
B T B RIS R RN EE operations, personnel, content,
T - promotion, finance and governmental
HENER AR BENR B regulations. Stresses communication
Hpds - WER - e T BREIERE and leadership via team/group

BENE Syllabus learning. Students are expected to

complete the course with an
understanding of how media firms
operate in a multicultural environment,
as well as a grasp for the relationship
between business-side and editorial
decisions.
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